
Criteria for creative pieces of assessment: any specific piece of assessment is designed within the following model of creative research 
practice.  

Conceptual Framework 
This is the ‘reason for being’ of your project. It will include such aspects as: 
• the aim or intention of your work (what you wish to express through it) 
• the theoretical ideas you are drawing upon, including any assumptions you are challenging 
• the feelings or thoughts you hope to evoke in an audience and why. 
(Note that a conceptual framework often evolves in tandem with research and other types of 
creative and analytical exploration.)  
 

Communication Strategy 
Communication is about the transmission of your ideas to an audience.  
• it involves a selective use of media and materials, narrative or non-narrative forms, aesthetics, visual 

signs, the written or spoken word, sound or, perhaps, a tactile experience 
• all aspects of the construction of your creative work, including the way in which it is presented will 

be part of your communication strategy. 
• the success of your communication strategy is measured by how effectively it expresses the 

intention/conceptual framework of the project. 
(Remember, your creative work should be interesting, imaginative, communicate well and be generally 
of a high quality. ) 

Integration 
Concepts, ideas, creative and analytical exercises, research, practical exploration, and 
communication strategies exist in dynamic symbiosis. You will be assessed on 
• the extent to which you have successfully integrated these areas in the development of 

your project 
• the viability of your work in terms of available time and resources (every creative artist 

must integrate their ideas with a production context) 
• the relevance of the work to the “brief” set by your lecturer 
• your critical reflections on the process (how the actual making of the work developed or 

challenged the original intention, what you have learned from this) 
• what you might do in the future to increase the effectiveness of your work. 

Research 
This is about adopting an 
investigative approach to your 
work and takes place over the 
duration of a project. You will 
need to: 
• reference your sources (and 

where appropriate clear the 
rights for materials you use) 

• adhere to University ethics 
procedures for your research 

Your research strategy could 
include, amongst other things:  
• viewing, reading or listening to 

work of aesthetic, structural or 
ideological relevance to your 
own project. 

• writing exercises - everything 
from critical analysis of 
thematic or theoretical ideas, 
to strategic auto-writing, 
brainstorming and mind-
mapping as a means to develop 
creative work. 

• collecting images, sounds etc 
for inspiration and reflection. 

• explorations of the chosen 
media or material to test its 
usefulness and 
appropriateness. 

• exploring communication 
strategies that may be 
appropriate to your work. 


