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Migration – Diversification and Complexity

Over the last thirty years

global migration flows indicate fluctuating and 

divergent combinations of 

• nationality • ethnicity • language

• religion • age • gender • legal status         

• skills and human capital

creating conditions of ‘superdiversity’ 

➢concept highlights the fact that, currently, multidimensional migration and diversity 

patterns significantly combine with and supersede earlier ones  



Visualizing complexity and superdiversity

• Challenge: to help people ‘see’ complexity, 

patterns of contemporary diversity, and 

intersections between types, or layers, of diversity

• Our project: gather comprehensive data on 

Auckland, Sydney, and Vancouver, and 

build a set of tools that enables people 
to interact visually with the data ... 

To understand cities, migration & diversity in new ways





Building the website

• Which cities? … Auckland, Sydney, Vancouver
• Similar indigenous and colonial histories, similar immigration histories

• The populations of all three are approximately 40% foreign-born

• All are coastal cities with increasingly strong Asian connections

• Australia, Canada, and New Zealand borrow migration policies from one another 
and collect similar kinds of data

• What kinds of visualizations?
• Those that emphasize pattern

• Can accommodate 2+ variables at a time

• Are easy to comprehend

• Enable interactivity

• (hopefully) Look striking







Understanding Complex Divercity(ies)

Telling the complex story of diversifying cities using:

✓ innovative technology

✓ interactive visuals

✓ user manipulated

Contributes to:

• Elaborating theory(ies) of complex and multidimensional superdiversity

• Providing new methods to understand and visualise superdiversity

• Communicating big data stories to a range of audiences – researchers, policy 
communities, decision-makers, NGOs, various publics 


