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Effects of leadership styles on supervisor-subordinate 
guanxi, perceived control and psychological ownership 

in Chinese organizations 
 

 Over the last decade, leadership has been considered an essential 

ability for executives by more and more Chinese enterprises, 

academic and consulting institutions. China's leading research on 

leadership mostly is from a western leadership framework. When 

using theory and experience from western multinational companies 

and institutions, Chinese scholars and executives ask the question—

are they really suitable for Chinese organizations? Additionally, 

employees’ perceived control and psychological ownership (for their 

job and organization) have been paid more and more attention. 

Psychological ownership has been considered a key to 

organizational competitiveness during the 21st century. There is a 

significant relationship between leadership, perceived control and 

psychological ownership. However, Chinese organizations still have 

their own unique requirement for leadership, such as managing the 

guanxi between supervisors and subordinates in the work 

environment. The primary emphasis of the research is to define the 

content of the guanxi relationship within a Chinese managerial 

context by using western concepts of psychological ownership and 

perceived control. This research is designed to be a longitudinal 

study of Chinese employees; a survey will be implemented for 

collecting relevant data. A structured questionnaire will be developed 

and contain items relating to leadership styles, guanxi, perceived 

control and psychological ownership and other constructs. 
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Title: 

Organizational Justice and Counterproductive 
Work Behaviour (CWB):  Longitudinal study in 

New Zealand and Thailand 
 
Due to the cost of counterproductive work behaviour (CWB) (e.g. 

revenue loss, permanently damaging the workplace environment, 

or reduced productivity), it has become the focus of a number of 

studies. As workplace justice perceptions are regarded as impor-

tant cognitions leading to many social and organizational behav-

iours, this study uses justice perspective to approach to the study 

of CWB.  For this reason, this study aims to explore the relation-

ships among antecedents of justice perceptions (outcome satis-

faction, voice, leader-member exchange (LMX) and the quality of 

communication with employees), four forms of justice perceptions 

(distributive, procedural, interpersonal and informational justice), 

individual differences (agreeableness, conscientiousness, self-

control, individualism-collectivism and power distance) and two 

forms of counterproductive work behaviours, CWB (CWB di-

rected toward organization and individuals) in a longitudinal study 

among employees of service organizations in New Zealand and 

Thailand.  The current study does not only seek to explore which 

factors that may shape the ways individuals respond to injustice 

situations at work with engaging in CWB, but also compare the 

findings from a Western country (New Zealand) with those from a 

non-Western country (Thailand), to determine the level of a simi-

larity across countries with different cultural and socio-political 

contexts.  
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The most important 
information is in-
cluded here on the 
inside panels. Use 
these panels to in-
troduce your organi-
zation and describe 

specific products 
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text should be 
brief and should 

entice the reader to want to know more 
about the product or service. 

You can use secondary headings to or-
ganize your text to make it more scan-
nable for the reader. 

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diem nonummy nibh 
euismod tincidunt ut lacreet dolor et ac-
cumsan et iusto odio dignissim qui mmy 
nibh euismod tincidunt ut lacreet dolore 
magna aliguam erat volutpat. 

Main Inside 

Heading 

Secondary Heading 

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diem nonummy nibh euis-
mod tincidunt ut lacreet dolore magna aliguam 
erat volutpat. Ut wisis enim ad minim veniam, 
consequat, vel illum dolore eu feugiat nulla 
facilisis at vero eros et accumsan et iusto odio 
dignissim qui blandit praesent luptatum. Lorem 
ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diem nonummy nibh euismod tincidunt 
ut lacreet dolore magna aliguam erat volutpat. 
Ut wisis enim ad minim veniam, consequat, vel 
illum dolore eu feugiat nulla facilisis at vero 
eros et accumsan. 

Secondary Heading 

Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diem nonummy nibh euis-
mod tincidunt ut lacreet dolore magna aliguam 
erat volutpat. Ut wisis enim ad minim veniam, 
quis nostrud exerci tution ullamcorper suscipit 
lobortis nisl ut aliquip ex ea commodo conse-
quat. Duis te feugifacilisi. Duis autem dolor in 
hendrerit in vulputate velit esse molestie con-
sequat, vel illum dolore eu feugiat nulla facilisis 
at vero eros et accumsan et iusto odio dignis-
sim qui blandit praesent luptatum zzril delenit 

au gue duis dolore te 
feugat nulla facilisi. Ut 
wisi enim ad minim ve-
niam, quis nostrud ex-
erci taion ullamcorper 
suscipit lobortis nisl ut 
aliquip ex en commodo 

consequat. Duis te 

feugifacilisi per suscipit lobortis nisl ut ali-
quip ex en commodo consequat. Lorem 
ipsum dolor sit amet, consectetuer adipisc-
ing elit, sed diem nonummy nibh euismod 
tincidunt ut lacreet dolore magna aliguam 
erat volutpat. 
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